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Amendment to the Claims: 

This listing of claims will replace all prior versions, and listings, of claims in the 
application: 

Claim 1 (currently amended): A method of targeting Internet advertising to one or 
more users operatively connected to the Internet via at least one Internet Service Provider 
wherein each of the one or more users has a browser adapted to visit a web publisher, the 
method comprising the steps of: 

(a) receiving, from the at least one Internet Service Provider, for each of the one or 
more users: (i) a user Internet Protocol address and (ii) a user attribute vector; 

(b) receiving, from the browser of at least one visito r of the one or more users, to a 
web publisher's site, an advertisement request; 

(c) determining an attribute vector of [[the]] a first visito r, of the at least one visitor, 
by comparing for a match of the Internet Protocol address of the first visitor and 
each of the Internet Protocol addresses of the one or more users; 

(d) generating an advertisement targeting one or more attributes of the first visitor 
wherein the generating step comprises comparing a targeting attribute of at least 
one current advertising campaign to a first attribute of one or more attributes of 
the first visitor for a match ; and 

(e) transmitting said advertisement to the first visitor. 

Claim 2 (original): The method of claim 1 wherein the step of receiving, from the at 
least one Internet Service Provider, is repeated as each received user attribute vector is 
updated. 

Claim 3 (original): The method of claim 1 wherein the step of receiving, from the at 
least one Internet Service Provider, is repeated as each received Internet Protocol address 
is assigned to a new user by the Internet Service Provider. 

Claim 4 (original): The method of claim 1 wherein the user attribute vector associated 
with each of the one or more users comprises a user zip code. 
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Claim 5 (currently amended): The method of claim 1 wherein the step of generating the 
advertisement further comprises selecting an advertisement from among existing 
advertisement content. 

Claim 6 (currently amended): The method of claim 1 wherein the step of generating the 
advertisement further comprises customizing existing advertisement content. 

Claim 7 (currently amended): The method of claim 1 wherein the step of generating the 
advertisement further comprises creating advertisement content. 

Claim 8 (original): The method of claim 1 wherein the step of generating the 
advertisement uses the user attribute vector in combination with secondary data wherein 
the secondary data is provided in a request via the browser. 

Claim 9 (original): The method of claim 8 wherein the secondary data comprises at least 
a portion of a search query entered by the first visitor. 

Claim 10 (original): The method of claim 8 wherein the generated advertisement appears 
on a web page having content and the secondary data comprises a classification of the 
content of the web page for which the advertisement is generated. 

Claim 11 (original): The method of claim 1 wherein the advertisement is a display ad. 

Claim 12 (original): The method of claim 1 wherein the advertisement is a paid search 
result. 

Claim 13 (original): The method of claim 1 wherein the advertisement is a text link. 

Claim 14 (original): The method of claim 1 wherein the browser is executed by a 
personal computer. 
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Claim 15 (original): The method of claim 1 wherein the browser is executed by a web- 
enabled personal mobile appliance. 

Claim 16 (currently amended): A method for selectively procuring online advertising 
space from a web publisher hosting at least one web page contemporaneously requested 
by at least one Internet user, the method comprising the steps of: 

(a) identifying , by an acquiring entity, a plurality of attributes of the at least one 
Internet user comprising an Internet Protocol address and a first attribute; 

(b) comparing_a targeting attribute of at least one current advertising campaign to the 
first attribute of the plurality of attributes of the at least one Internet user for a 
match; [[and]] 

(c) retrieving the Internet Protocol address of each of the at least one Internet user 
having a matched first attribute ; and 

(d) notifying, by a procuring system, the web publisher of the retrieved Internet 
Protocol address of each of the at least one Internet user having a matched first 
attribute, wherein the web publisher includes an ad tag for the procuring system in 
at least one web page served to the at least one Internet user having a matched 
first attribute . 

Claim 17 (currently amended): The method of claim 16 wherein the acquiring entity 
procuring system is an online advertising network. 

Claim 18 (currently amended): The method of claim 16 wherein the acquiring entity 
procuring system is a third-party ad server. 

Claim 19 (original): The method of claim 16 wherein at least one of the plurality of 
attributes of each of the at least one Internet user is updatable wherein updates to the at 
least one of the plurality of attributes are provided by one or more Internet Service 
Providers. 

Claim 20 (cancelled) 
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Claim 21 (currently amended 1): The method of claim [[20]] 16 wherein one or more 
numerical values are associated with the retrieved Internet Protocol address of each of the 
at least one Internet user having a matched first attribute, thereby indicating to the web 
publisher a compensation amount offered to the web publisher for providing ad inventory 
of a specified format for the retrieved Internet Protocol address of each of the at least one 
Internet user having a matched first attribute. 

Claim 22 (currently amended): The method of claim [[20]] 16 wherein the step of 
notifying comprises transmitting the retrieved Internet Protocol address of each of the at 
least one Internet user having a matched first attribute to the web publisher. 

Claim 23 (currently amended): The method of claim [[20]] 16 wherein a confirmation 
request is a web publisher-provided Internet Protocol address and wherein the method 
further comprises the step of receiving at least one confirmation request as to whether the 
provided Internet Protocol address is a retrieved Internet Protocol address and wherein 
the step of notifying comprises responding to the at least one confirmation request. 

Claim 24(currently amended): In a distributed network comprising at least one web 
publisher supplying advertising inventory and one or more users operatively connected to 
the Internet via an Internet Service Provider wherein each of the one or more users has a 
browser adapted to visit a web publisher, the method comprising the steps of: 
providing at least one processor executing the steps of: 

receiving, from one or more Internet Service Providers, one or more Internet 
Protocol address-to-user attribute vectors, wherein each of the each 
attribute vectors comprise vector comprises an Internet Protocol address 
associated with a user and one or more user attributes; 
receiving, from one or more advertisers, advertisement content targeting one 

or more user attributes; [[and]] 
determining the one or more users to receive said advertisement content by 
comparing for a match of at least one targeted attribute with at least one 
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user attribute of the one or more Internet Protocol address-to-user attribute 
vectors received from one or more Internet Service Providers ; and 
notifying the at least one web publisher of the one or more Internet Protocol 
addresses associated with each of the one or more Internet Protocol 
address-to-user attribute vectors having at least one user attribute matched 
with the at least one targeted attribute . 

Claim 25 (cancelled) 

Claim 26 (currently amended): The method of claim 24 further comprising the step of 
responding to one or more queries of the at least one web publisher as to whether the one 
or more Internet Protocol addresses associated with each of the one or more Internet 
Protocol address-to-user attribute vectors, having at least one attribute matched with the 
at least one targeted attribute, matches an Internet Protocol address of one or more users 
visiting the at least one web publisher. 

Claim 27 (original): The method of claim 24 wherein the one or more user attributes 
comprises a zip code. 
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